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(A) executive suite (B) inside room (C) presidential suite (D) standard room
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(A) commercial rate (B) high season room rate
(C) standard rate (D) time limited rate
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(A) cashier (B) chef (C) greeter (D) runner
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(A) door man (B) floor supervisor  (C) night manager (D) operator
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(A) $15,000 (B) $20,000 (C) $25,000 (D) $27,500

16. BEHYHRITSRAVARAR S ESS - M YIRG A & ghE% ?
(A) B TrEHIEEERUER s N b3 e
(B) MRITHEE AU FE K 5% g % oA bE i
(C) SEES BT THLEGEE » fRAHE & DR
(D) BT E BRI TS A 1L & TERE (A




¥ 47 111 &= &

87 EoEE BEM(-)
17 NERRBENIRG A S & RE NRRRES > SSESI S ERREILOIRS - AT g

18.

19.

20.

21.

22.

23.

24.

25.

26.

B AR RS o 0 HABRE AR BRESRER - SoME BRI R B NI A Y
& > MY — RSB AT o/ N ER LR ERE) ?
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(A) charter tour (B) incentive tour (C) ready made tour (D) tailor made tour
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(A) Direct marketing (B) Hunger marketing

(C) Internet marketing (D) Personal sales
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(A) Hilton Hotels & Resorts ~ InterContinental Hotels Group
(B) InterContinental Hotels Group ~ Marriott International
(C) Marriott International ~ Shangri-La Group
(D) Shangri-La Group ~ Hilton Hotels & Resorts
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(A) butler service ~ room service
(B) butler service ~ valet service
(C) room service ~ uniformed service
(D) uniformed service - valet service
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(A) commercial (B) condominium (C) residential (D) villa
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(A) explicit services (B) facilitating goods

(C) implicit services (D) supporting facilities
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(A) business tour (B) cruise tour

(C) familiarization tour (D) group inclusive tour
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(A) market orientation (B) production orientation
(C) selling orientation (D) social marketing orientation
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(A) bundle selling (B) cross selling (C) down selling (D) up selling
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(A) discriminatory pricing (B) penetration pricing
(C) prestige pricing (D) skimming pricing
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